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https://www.softwareadvice.com/resources/how-to-create-repeat-donors/
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https://queerideas.co.uk/2015/10/the-fundraising-paradox.html
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STOP THINKING 
OF STORYTELLING 
AS A MEGAPHONE 

TO PROMOTE 
YOUR AGENDA.
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START THINKING 
OF IT AS A GIFT 

FOR YOUR 
SUPPORTERS.
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HOW DO WE BUILD COMMUNITY WITH OUR 
STORIES? 

What are the essential building 
blocks of captivating stories?

How can we spread these stories 
to a passionate audience?
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5 ESSENTIAL 
BUILDING BLOCKS 

OF CAPTIVATING 
NONPROFIT 

STORIES
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THE HOOK  
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COMPELLING 
CHARACTER
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SPLASH – MEET 
JHARANA
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HUNGRY KATE: THE GIRL WITH A BELLY ACHE
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PERSONAL STORIES ARE 
THE MOST POWERFUL. 

TWEET: @JULIACSOCIAL @NCNONPROFITS 



DESCRIPTIVE 
DETAILS
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STAKES
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CALL-TO-ACTION
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What do you want people to do?

What do they need to believe and feel in 
order to do it?

How can storytelling make them believe and 
feel that way?
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GOOGLE SEARCH: REUNION
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“It’s less about technology and more about what the 
visitor can bring to the equation. 

In the end, we want people to feel ownership of this 
museum. 

We ask them to tell us what they think. 

We want to engage with our community.” 

~Shelley Bernstein, Chief Technology Officer, 
Brooklyn Museum

TWEET: @JULIACSOCIAL @NCNONPROFITS 



TWEET: @JULIACSOCIAL @NCNONPROFITS 



TWEET: @JULIACSOCIAL @NCNONPROFITS 



INSPIRE

Join us.

Join the movement.

Help children like Kate.

We can do this.

Let’s work to stop this.

Let’s solve this together.
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ASK YOURSELF: 
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Are you telling real stories, 
or just sharing messages? 

What new insights will your 
audience gain from your 
stories?

Are they interesting?

Are they challenging 
assumptions in creative and 
engaging ways? 



YOUR STORIES 
MAKE YOUR IDEAS 

REAL FOR YOUR 
AUDIENCE.
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QUESTIONS?

www.JCSocialMarketing.com/blog

Get the free Digital Storytelling Workbook:

Text the word WORKBOOK

to 345345

or go to: www.JCSocialMarketing.com/workbook
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